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Our corporate philosophy on “good innovation”.

We believe the key elements to good innovation are:
entrepreneurship, ideas and technology. Innovation
by our definition, is adding new value to society
through change.
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Employees of Dentsu have been recipients of the
“Creator of the Year Award” 26 of the 28 times it was
given. The Japan Advertising Agencies Association
selects the elite employees who are a part of the most
creative work of the year.

Innovating the way brands are built.

- Agile

- Pioneering

- Ambitious
-Responsible

- Colaborative

- Sustainability initiatives

The Number of International Awards Won at the Most Recent Event

Grand Prix Gold | Silver | Bronze | Other Total
D&AD Awards 2 3 18 23*t
Cannes Lions 1 1 7 19 28*2
Asia Pacific Advertising Festival 4 10 17 21 7*3 59
Spikes Asia 2 5 26 38 5*4 76
One Show Awards 4 7 10 21

Ideas that reach beyond the imaginable.

Technology that crosses the bounds

of possibilities. Entrepreneurship that
surpasses the expected. Three sources of
strength, driving our innovation, bringing
positive change to people and society.



dentsu

http://www.dentsu.com/
http://www.dentsu.co.jp/

Let’s Go to Japan

- Marketing

- Digital Marketing
- Creative Sphere

- Promotions
-Media

- Content

- Public Relations
- Global Business

Do You Want to Fly
Internationally? Get on
Flight 140+ with Dentsu

The Dentsu Group’s international business stretches
across more than 140 countries and territories. The
Dentsu Aegis Network specifically handles all of the
business outside of their Japan territory. This business
includes the following:

1. Dentsu Aegis Network
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